
Emerging Hardware Vendors: Up and Coming Players in the Hardware Space  

The global hardware market is dominated by large global players, such as IBM, Intel, 

Dell and HP. However, the market also comprises a large number of small vendors, 

including emerging companies that primarily operate in smaller niche segments of the 

market. The majority of emerging vendors participate in the high growth areas of VoIP 

and mobile communication hardware, and security hardware. 

Scope  

•  Market dynamics and trend analysis of the global hardware industry through 2014.  

•  Company analysis of the 10 emerging players in the hardware market, including 

CarrierNet, XIRING, and Immersion. 

•  Strategic and growth analysis of the key emerging vendors. 

•  Company overview and financial analysis of the other emerging vendors in the 

industry. 

Key reasons to purchase this research 

•  Understand the strategies and best practices of the emerging hardware vendors. 

•  Understand the major issues affecting key emerging players. 

•  Study the performance of the emerging players during the global economic 

downturn. 

•  Save time, money and resources on researching the performance and best practice 

strategies of the emerging players with this report. 
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